HAMMOND MARKET
These guidelines were written for farm produce and now includes crafts.
RULES & REGULATIONS

The primary goal of the Hammond Market is to provide a convenient and enjoyable location for approved vendors to sell their products as efficiently as possible.
To accomplish this goal, restrictions must be placed on the types of goods offered and on a level of supply of certain goods.

Not being accepted as a vendor is not necessarily a negative reflection of the applicant or the product offered.  As the Hammond Market grows and as demand of goods increases an application once rejected may be reviewed and accepted in the future.

1. Market objective.

The objective of the Downtown Development District Hammond Farmers Market is to support the development of a local agricultural economy which will foster stewardship of our land and our people by: assisting new entrepreneurs, who sell food and farm-related products which make use of locally-grown ingredients gain entry into the local market; and bringing people together from throughout the Hammond area.

2. Eligibility requirements.

All persons who actually produce the fruits, vegetables, plants, herbs, flowers, eggs, baked goods, jellies, jams, honey, and/or other products that they intend to sell in the Downtown Development District Farmers Market.

3. Operations Time and Location. 
The Hammond Market is open the second Saturday of each month from 8:00 a.m. to 2:00 p.m. and is located in the 200 block of S.W. Railroad in downtown Hammond.

The Hammond Farmers Market is open rain or shine, and dependable vendor turnout is critical to establishing a dependable customer turnout.  

4. General Rules
A . Definition of vendor and farm/production facility: 
All products sold must be grown or otherwise produced by the vendor. "Vendor" shall be defined as the producer of goods sold and shall include the spouse, siblings, children, parents, and employees of the applicant who assist in cultivation and/or production at the same property listed in the application under the "names of farm/production facility". Produce grown or produced at a location not listed in the application is not eligible to be sold. The development of grower cooperatives is encouraged, in which case farmers may sell limited amounts of produce from neighboring farms at the discretion of the Market Director. In this case, the address of each farm participating in the cooperative and the name of each farmer should be included on the application. The resale of items purchased by the vendor shall not be permitted except in the case of ingredients required by those producing prepared products such as jams or jellies and other products.  

B. Permitted Items for Sale: 

 Items allowed for sale shall include fruits, vegetables, berries, nuts, plants, herbs, flowers, cut flowers, baked goods (see special rules regarding baked good), eggs, honey, jams, jellies, wine not to be consumed on site, and other products. Items not permitted include fresh meat, live poultry and other livestock. "Farm crafts" may be allowed at the discretion of the Market Director and are defined as those crafts which have been traditionally produced on the farm using farm products. These crafts include candles, soaps, hand-dyed yarns (from local cotton and wool), and woven goods from local materials. In order for the market to ensure an appropriate product mix, vendors are permitted to sell only the items that the market advisory committee approves them to sell. Vendors who want to introduce new products must contact the Market Director before doing so. The market advisory committee has ultimate approval authority. The market advisory committee has ultimate application review and approval authority. All vendors shall allow representatives, including parish cooperative extension agents, to inspect their production facilities at any time, with or without notice, to ascertain that products sold are being grown or otherwise produced on-site so as to maintain the integrity of a producer-only or growers' market. Vendors who wish to claim that their produce as organic must provide proof under the Louisiana Certified Organic Program.
C.   New vendor and new product review:  

The review committee will meet once a month to select new vendors and new products from existing vendors. In some cases a sample of your product will be requested for tasting. Products should be submitted in the form they are expected to be sold; that is, with packaging, labeling, etc., in place.  

D.   Health regulations:  All vendors participating in the Downtown Development District Hammond Market must comply with the sanitary rules and regulations of the parish and state health departments. All food must be elevated off the ground by at least six (6) inches, fresh (not last week's produce on sale today), and grown in accordance with all local, state and federal regulations. Farmers who are found to be in violation of state and federal pesticide control laws are subject to immediate expulsion from the 
Hammond Farmers Market. Moreover, value-added products, such as baked-goods, jams, jellies, and other products must be produced in accordance with state health regulations, which in some cases may require state-approved commercial kitchens.  
5.  Market coordinator duties:  

The market coordinator's duties include:  

(1)   Management of the Hammond Market;

(2)   Collection and forwarding of rents or fees;

(3)   Recording of attendance;

(4)   Liaison between the Hammond Downtown Development District and approved vendors;

(5)   Resolution of minor disputes on behalf of the Hammond Downtown Development District; and

(6)   To inform, in writing, the Hammond Downtown Development District Board of Directors and Market Advisory Committee of any known or alleged violations of the guidelines.

All decisions made by the Market Director are subject to review and revision by the market advisory committee and/or the Hammond Downtown Development District Board of Directors.

6. Rent Schedule

A. MonthlyRent:  Fifteen dollars ($15.00) per space on the second Saturdays of each month. This fee is due by the Monday before the following Saturday's Market.

All approved applicants who sell goods in the Hammond Downtown Development District Farmers' Market are required to pay rent for the space which they use. This rent shall be paid to the Downtown Development District prior to the opening of the market. Rents due from each approved vendor shall be collected by the Market Director, who shall be responsible for the recording of all rent due and all rent paid. The Market Director shall forward all payments to the Downtown Development District. The Market Director's records of rent due and rent paid shall be open for inspection at all times.  

B Continuity & Reliability:

The strength of any farmers' market is the presence of a number of vendors with a diversity of products. When you sell at the market, you are operating a small business. As with any business, your customers must be able to count on your regular presence. Similarly, for this farmers' market to be a success, and for your business to be a success, you must be able to count on the regular attendance of other vendors and they must be able to count on you. Continuity and reliability are critical! Exceptions to the rule are illness, accidents, family, and crop crises, and other instances deemed to be a legitimate emergency by the Market Director. Vendors should inform the Market Director by Wednesday, (three (3) days before the market) if they will not be participating that Saturday. Call (985) 542-3471.
7. Hold-harmless clause and insurance:  All authorized vendors participating in the Downtown Development District Farmers Market shall be individually responsible to the Downtown Development District for any loss, personal injury, deaths, and/or any other damage that may occur as a result of the vendor's negligence or that of its servant, agents, and employees, and all vendors hereby agree to indemnify and save the Downtown Development District harmless from any loss, costs, damages, and other expenses, including attorney's fees, suffered or incurred by the Downtown Development District by reason of the vendors' negligence or that of its servants, agents and employees; provided that the vendors shall not be responsible nor required to indemnify the Downtown Development District for negligence, its servants, agents, and employees. Because no insurance is provided to participants in the Hammond Farmers Market, each vendor must carry his/her own product liability insurance and must be prepared to present it in the market. At the behest of the city, proof of both product and vehicle liability insurance should accompany your application to sell at the market.  

8.   Space assignment:  
The Market Director shall assign spaces on or before market day. Vendors can display produce on tables facing the public or on a table or on the back of a vehicle, but not on the ground (with the exception of live plants). Canopies and umbrellas are allowed. Canopies and umbrellas, as well as vehicles, tables, and merchandise, are not to extend into the space of another vendor unless such has agreed to by both parties and the Market Director. Fees are determined on a per space basis. Any expansion beyond one space into any part of another will require that rent be paid for the whole of that additional space. Space assignment is made at the discretion of the Market Director. No guarantee is made that a space will be reserved indefinitely for a vendor. The location determined for the vendor by the director is not subject to dispute.  

9. Set Up Time:  
Vendors are responsible for setting up their displays and keeping their space(s) clean. Set-up is to be completed fifteen (15) minutes before beginning of market.  

10. Cleanup.  
All vendors shall clean up their areas at the end of each market day. Vendors shall be responsible for the cleanliness of their selling area. All vendors agree to bring a broom and trash can and keep the market area free of any debris generated by market activity. Vendors shall not use public trash receptacles for disposal of produce boxes and unsold produce.  

11.   Pricing, weights, and measures:  Each vendor will operate as an individual entity and, as such, each vendor is responsible for setting his/her own prices. Weights and measures are expected to be in accordance with all applicable local, state, and federal rules and regulations.  

12. Signage:  
All signage shall be pre-approved by the market coordinator.  

13. Labeling:  
All vendors are expected to label clearly all products, as necessary, in accordance with all applicable local, state, and federal rules and regulations.  

14. Method of production and product quality claims:  
Though vendors selling at the market are acting as individual business entities, claims made by individual vendors may be perceived by customers to be backed by the market as a whole. For this reason, claims of specific production practices, and claims that products have specific nutritive or other health benefits, must be supported by analyses or studies, or methods of analysis, which are recognized by state or federal government agencies for purposes of certification. For example, under existing state and federal law only certified organic growers may claim to use organic growing methods. As there is no state or federal certification program for those making "pesticide-free" and related claims, vendors may not make such claims until a program is established by an official state or federal agency.  

15. Sales tax:  

Each vendor will operate as an individual business entity and as such, each vendor is responsible for collecting his/her own sales tax, where applicable. Whereas farmers selling their own produce directly to consumers are exempt from sales taxes, value-added producers (i.e. bakers, preserve-makers) may be required to pay sales and other taxes.  

16. Miscellaneous:

 No firearms. No alcoholic beverages (except those for legal sale). (Ord. No. 3014, § III, 5-4-04)


Non-profit organizations.

Non-profit organizations with missions related to farming, gardening, conservation, education, youth and/or nutrition are invited to participate in the market.

Violations.
(a)   Complaints:  Any complaint against any vendors regarding the origination of produce or goods, or any other matter, must be directed to the attention of the Marketing Director.  

(b)   Vendor/Customer Conflicts:  Any conflict, or potential conflict, which may arise between a vendor and a customer must be brought to the attention of the Market Director for resolution, and should further action need to be taken, to the Executive Director of the Downtown Development District and its Market Advisory Committee.  

(c)   Sole discretion:  When the Market Director and the market advisory board, in their sole discretion, determine that a vendor has violated any provision of these guidelines, a vendor may receive a warning, temporary suspension, or expulsion from the Hammond Farmers Market.  

(d)   Market Director's suspension authority:  The Market Director shall have the authority to warn or temporarily suspend a vendor for the next market day, based on the Market Director’s personal observation of a violation of the guidelines.  

(e)   Cancellation of application:  The Downtown Development District reserves the right to cancel the approval of any vendor's application at any time if and when the Downtown Development District finds said vendor in violation of any of the aforementioned guidelines and eligibility requirements. In addition to expulsion from the market, any vendor found not to be growing the fruits and vegetables he or she sells at the market may be reported to local and state authorities. State statute allows for fines and imprisonment.  

(Ord. No. 3014, § V, 5-4-04)

17.  Modifications.

The Downtown Development District board of directors reserves the right to revise the Hammond Farmers' Market Rules and Regulations at any time as deemed appropriate.

18. Seven Commandments for vendors.

Remember the seven commandments:

(1)   Remember the mission of the market.  This market has a clear and explicit mission which is meant to develop local agriculture which is good for our land and our people, help our area family farmers, help incubate new owner-operated businesses, and to bring people together from all walks of life.  

(2)   You must grow it, or otherwise produce it, to sell it.

(3)   No surprises. If you are going to have a change in product or otherwise deviate from your normal operation, please let the Market Director know. We will be glad to work with you.

(4)   You must stay for your allotted time.

(5)   Volume; provide enough to sell for your allotted time.

(6)   When in doubt, talk to the Market Director.

(7)   Work together.

For more information please contact:

Terry Lynn Smith, DDD Executive Director – Market Director

P.O. Box 2788

Hammond, LA 70401

Office: 985-542-3471

Cell: 985-974-2065

Fax: 985-543-3219
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